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REMARK S 

Reconsideration and allowance Of- the present application based on the above amendments 
and thr following remarks arc respectfully requested. Upon entry of this Response, claims 1, 2, 4- 
10, 18-21,22 28, and 29-30 will be pending. 

In Section 8 of the Office Action, doted September 4, 2003, claims 22 and 28 are 
classified as being withdrawn from ftinher consideration, under 37 CFR 1.142(b), as being drawn 
to non-elcctcd inventions. 



The Applicants have amended claim 22 that introduces further limitations in terms of the 
method by which a price for an advertising spot is determined based on different factors. The 
recited factors include indicators rneasuring degrees of importance with raspnet tn c:rrtHin 
'JyV ; \? "\f . predetermined constraint from the perspectives of both an advertiser and a broadcaster, Such 

* y ;ji j . limitations constitute a coherent part of the claimed method for ordering an advertising spot for an 

\ ; advertisement to be delivered to target users during the transmission of motion pictures. The 

:'~ V * amended claim 22 is fully supported by the specification. Therefore, the amended claim 22 is now 

drawn Lo system and method classifications of elected subject matter. 



The amended claim 23 is now dependent from claim 23, which is directed to a method for 
an advertiser, The amended claim 23 introduces a further limitation of receiving demographic 
information that characterizes the target users determined based on predetermined constraints. 
The amended claim 28 is now drawn to method and system classifi cations of elected subject 
matter. Therefore, the amended claims 22 and 28 are now pending. 

In Section 12 of the Office Action, claims 5 and 6 have been rejected, under 35 U.S.C. 
§112, second paragraph, as being indefinite for Ming to particularly point out and distinctly claim 
the subject matter which applicants regard as the invention. The Kxamincr pointed out that * l lt is 
nut dear what the 'apportioning a weighted significance' step in claim 5 means." In the disclosed 
exemplary embodiments for determining a price, the demand and the supply for the target users 
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are taken into account in determining a price for an advertising spot, in addition, the relationship 
between the demand and the Supply is also considered; all in the context of (he given 
V'>*' ;: ;v ;,, v predetermined constraints. 



In St disclosed embodiment, the relationship between demand and supply is computed as a 
f [ 4 ' .] summation of a plurality of products (Fig. 5), wherein each product (of two values) corresponds 

■ to an underlying constraint (e.g., age) and the value of the product reflects the demand for a 

.v. ; il/ ' target user with lespect to the underlying constraint. The two values involved in a product 

■ ; >' ; ; " associated with a predetermined constraint may include an index and a coefficient. An index 

y'* :/ r > ; measures "the relative importance uf the indri'idual . to the broadcaster." (page 20, lines 10-1 1). 

^ 'V v.;- ^ ; . A coefficient measures "the demand for the individual from the advertiser's perspective." (page 

:: / /• V 21, lines 7-9). The product of these two measures characterizes a compound demand emuddtdug 

.£ ''''"V '/'V hath the advertiser's perspective and the broadcaster's perspective for a target user with XC3pect 

V'V.''\': to the underlying constraint. Although not explicitly disclosed, it is understood that other 

alternative embodiments to derive llifc compound demand are also feasible. 



i 

.!**>» 



When there is a plurality of predetermined constraints, such compound demand may be 
computed with respect to each and every of such constraints. An overall demand for a target user 
K across different constraints may also be determined. In one described embodiment, the overall 

* ^ demand for a target user is determined by summing the compound demand for the user with 

respect to each and every predetermined constraint (example is 3hown in Fig, 5). By this 
amendment, claims 5 and 6 have been amended to recite a method to delennine a price based uii 
index values and coefficient values. The subject matter claimed in the amended claims 5 and 6 ore 
fully supported by the specification. The amended claims 5 and 6 overcome the indefinitene3s 
rejection. Therefore, claims 5 and 6 arc now pending. 



\. s v • . 

-V V 



In Section 14 of the Office Action, claims 1, 2, 4-10, 18-20, 23, 26, and other related 
dependent claims have been rejected, under 35 U.S.C. §101, as being directed to non statutory 
subject jriaMo Tndtspendftdl claims 1, 7, 8, 9, 10, and 18 and related dependent claims have been 
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amended to Include "over a data network" in the body of the claims. In addition, the Applicants 
respectfully point out that business methods are patentable subject matter even when all steps may 
be performed manually Therefore, the Applicants respectfully request that the rejection of claims 
1, 2, 4-10, 18-20, 23, 26, and other related dependent claims under 35 U.S.C §101 be 
withdrawn. 

In Section 16 of the Office Action, claims 1, 2 7 4-10, 18-21, and 29-30 have been 

Tejttclcd under 35 TJ.S.C. § 103(a) as being unpatentable over Dedrick (U.S. Patent No. 5,724,521 
A). The rejection is respectfully traversed. 

The claimed invention relates to methods of ordering an advertising spot for an 
advertisement and the system and/or apparatus thereof Acmrtting in the claimed invention, an 
advertisement allocated to an advertising spot is delivered to target users during transmission Of a 
motion picture. That is, an advertisement is transmitted to target users in the cuutexl of other 
content Obtain spnLs are allocated as advertising spots when such content is transmitted. In 
addition, the claimed invention relates to methods of determining a price of an advertising spot for 
an advertisement based on one or more target users selected auciuding to certain predetermined 
constraints specified by a potential purchaser of the advertising spot. In determining a price based 
on such selected one or more target users, demand, supply, as well as the relationship between 
demand and supply for each of the target users arc taken into account. Furthermore., 
predetermined constraints used in ordering an advertising spot may include demographic 
constraints as well as duration constraints. An advertisement can be delivered, according tn the 
claimed invention, not only to certain target users selected based on demographic constraints but 
also in a certain manner that Is consistent with specified impression constraints. Such impression 
constraints may be specified in terms of duration of each impression and number of impressions 
within % period of time. 

The claimed invention teaches combining advertising spots for advertisement with non- 
artvRrtisement content (e.g., motion picture) and dcKvering such integrated content to a target 
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user group according to predetermined constraints, as claimed in amended claim J. The claimed 
invention is clearly distinct from Dedrick. In addition, there is no motivation In Dedrick 's 
teaching that leads one skilled in the art to the claimed invention. Therefore, the Applicants 
respectfully request that the rejection of claim 1 under 35 U.S.C. § 103(a) be withdrawn 



Claims 2., 4-6, 24-27 depend from claim 1. Consequently, claims 2, 4-6, 24-27 are 

patentable at least for the reasons stated above with respect to claim 1 and for the additional 

*Vr\ * ; > ; features recited therein. Therefore, the Applicants respectfully request that the rejection of claims 

$V £. 2, 4-6, 24-27 under § 103(a) be withdrawn. 

There arc independent grounds related to fcatuTC3 recited in the amended claims 5 and 6 
that farther distinguish the claimed invention from Dedrick. As discussed above regarding claims 
5 and 6, in determining a price for delivering an advertisement to one or more target users, the 
claimed invention takes into account the demand (e.g., from an advertiser's perspective) and the 
supply (e.g., from a broadcaster's perspective) with respect to each target user fii the context of 
predetermined constraints, as recited in claims 5 and 6, Dedrick, however, does not teach or 
(J - / fairly suggest a pricing mechanism that considers the importance of a target Lisa- fioni bulh an 

advertiser's perspective and a distributor's perspective within the context of predetermined 
constraints. Furthermore, as discussed earlier, the claimed invention teaches a method to deliver 
an advertisement to target users in a manner satisfying certain timfc criteria. An advertiser may 
t -:. v ' V indicate a desired manner by specifying a certain number of times within a period of time to 
'*; : y , ' • expose an advertisement to a target user and the duration of each exposure 



Claim 7 is a combination of claim 1 and 4. Consequently, claim 7 is patentable at least fur 
(he reasons stated above with respect to claim I and for the additional features recited therein. 
[y, . \ r*: Therefore, the Applicants respectfully request that the rejection of claim 7 under § 103(a) be 

withdrawn. 
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r-i i^J'' ' Claim 8 parallels claim 7 Consequently, claim 8 is patentable at least for the reasons 

staled above with respect to claim 7 and claim 1 and for the additional features recited Qusrein. 
Therefore, the Applicants respectfully request thai, tht rejection of claim 8 under § 103(a) be 



I* . " . - 
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withdrawn 



claims ^ and 10 jiarallel claims I and 7. Consequently, clatm3 and 10 are patentable at 
■^T.ft *: , least for the reasons Stated above with respect to claim 1 and claim 7 and for Ihfi additional 

features recited therein. Therefore, the Applicants respectfully request that the rejection of 
claims 9 and 10 under § 103(a) be withdrawn. 



Claim 18 parallels claim 1. Consequently, claim 18 is patentable at least for the reasons 
stated above with respect to claim 1 and for the additional features recited tlir.rr.in. Therefore, 
the Applicants respectfully request that the rejection of claim 1 S under § 103(a) be withdrawn. 

Claims 19-22 depend from claim 1 8. Consequently, claims 19-22 are patentable at least for 
the reasons stated aboyc with respect to claim 18 and for the additional features recited therein. 
Therefore, the Applicants respectfully request that the i.eject.inn of claims 19-22 under § 103(a) be 
withdrawn. 



'V» i-A'," Claim 29 and 30 depend fi'om claim 7. Consequently, claims 29 and 30 are patentable at 

! I \;; least for the reasons stated above with respect to claim 7 and for the additional features recited 

■ •'//<'. therein. Therefore, the Applicants respectfully request that the rejection of claims 29 and 30 

under § 103(a) be withdrawn. 



la view of the foregoing, the claims arc now believed to be in form for allowance, and 
such action is hereby solicited If any points remain in issue which the Examiner fata may be best 
resolved through a persona! or telephone interview, he is kindly requested to contact the 
undersigned at the telephone number listed below. 
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'.V-'i- '"V''' . All objections and rejections bavtng hccn addressed, it is respectfully submitted that the 

' ' \ present application is in a condition for allowance and a Notice to that effect is earnestly solicited 

•:'4;; , i' : ~t'"-',;V 

'•<.,•''••' 4"?-' RespectiuBy submitted, 

j* ' V<:;* V ' ! Pillsbury Winthrop LLP 
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APPRNDIX 

VERSION WITH MARKINGS TO SHO W ANGES MADR 
TNTHB SPECIFI CATION : 

Pantgiapl' ^ 02G » chafed a3 follows: 

Similarly, the second information (for reference^) can be measured or calculated 
resulting in daia for reference ('teferencc-fcaturc cnrois"). The ditference between the feature 
error and reference-feature error Tragmiudes uui &m then be determined for pitches of 
interest 
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